


Traditional vs. Online Advertising 

2

 The last five years has seen a major shift from traditional to online media 
 Forecasts suggest that display advertising is set to grow faster than paid search

As ecommerce continues to grow, so does the number of brand advertisers online. 

Long-Tail Sites Garner Greater Mind Share

Time Spent Page Views

39%
Top

Domains

38%
Top

Domains62%
Outside Top

Domains

61%
Outside Top

Domains

Source
eMarketer, Dec 2007. Display classification includes Rich Media, Display ads and Sponsorships.
Compete Inc, Jan 2007, Top 20 domains by unique users.
comScore Media Metrix, Top 100 domains by unique users.
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Opportunities with Admanage
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 We can target advertising by keyword, site, category or geo with 
exceptional accuracy

 AdManage can get you those eyeballs and conversions when you need it.



Why is our traffic quality so good?
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Only 1 in 5 publishers that apply become part of the Admanage network. 

We only accept quality, content rich publishers, as this is a key requirement for our 
keyword technology to function.

Additionally, publishers must have adequate volume, so our advertisers get the 
impressions they’re looking for.



How do I Benefit?

Admanage provides:

 Increased click-through rates and conversions 
 Greater brand awareness
 Improved effective CPM
 Higher yield on RFP (request for proposal)
 Decreased cost
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Because you only pay for the inventory you use, there are no upfront costs 
and virtually no risk. 



How Does it Work?
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Put simply, we offer additional inventory. It’s best to think of it as the portion of 
your target market that exists outside your network – a broader audience using 
similar content in other networks.

Potential market using the 
Admanage Network

Your Network



How Do I Reach My Audience?
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We find your audience within the Admanage network, expanding your potential 
customer base so you can bring on bigger advertisers.

Our advanced targeting technology ensures that advertising campaigns 
complement the user experience, rather than waste time. 

We can target advertising by keyword, site, category or geo with exceptional 
accuracy.



Keyword Targeting
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Site Targeting
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Site targeting automatically matches your ads to relevant websites, or allows 
you to hand-pick from our extensive publisher network of 1500+ strong.

How it works

 Admanage technology examines site content
 Matches it with relevant ads
 Ads become effectively targeted



Category Targeting
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We serve targeted ads to over 350 categories. If you need a specific unlisted 
category, just let us know. We can build it for you.



Geo Targeting
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With our technology Admanage can target by country, state, province city or zip 
code (zip code has to be passed to us within a search box).

We also target advertising by time. Advertisers can choose the week, day, or hour 
during which they want their message to appear!



Run of Network
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If you want to reach a broader customer base, run of network targeting is 
ideal. This means your ad can appear on any page within the Admanage
network.

Run of network targeting is good for products and services with a wide 
commercial appeal, and excellent for Brand Building at a lower cost.



Finance

How Do I Reach a Similar Audience?
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The Admanage Network consists of sites and all pages within those sites.

Unlike other networks, Admanage matches ads with content on a page-by-
page basis, to ensure highly targeted advertising and zero spillage.

News Site



What sets Admanage apart?

 170 of the top 250 comScore sites
 70% reach within the U.S

Over 5 billion 
impressions per month

Over 1,500
Quality publishers

120 million 
unique users per month

Over 350 
categories 
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Ad Formats
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Admanage offers a variety of cutting-edge formats that will accommodate the 
needs of the advertiser. These include video, display, and text ads.

Video Ads
Admanage advertisers can get their message across with a range of 
video advertising options, including pre-roll, mid- roll and post-roll.

Display Ads
Admanage offers a number of options for display advertising, 
including standard and rich media banners, pop ups and pop unders.

Text Ads
Our keyword optimization technology allows advertisers to find their 
audience on search engines and websites within our network. 



Ad Formats (Video Ads)
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Available formats include:

 Pre-Roll
 Pre-Roll Titlecard
 Overlay Banner
 Expanding Overlay
 Overlay Text
 Post_roll Banner
 Post-Roll Text



Ad Formats (Display Ads)
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Ad Formats (Text Ads)
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Protect your Brand
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To protect their brand, advertisers can 
submit keywords, domain names, and 
advertisements that they do not want 
to be associated with.

Domain 
Keyword 

Filter

Brand 
Keyword

Filter

Negative 
Keyword 

Filter

Admanage protects brands with three types of filtering:



How Does Pricing Work For Advertisers?
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Advertisers request the inventory they’re looking for, outlining desired size and 
category, site and keywords. Admanage then offers available inventory with 
pricing. From there, they can select or combine inventory to suit their budget.

The quality of our traffic is what matters, which is why your Return On Investment 
(ROI) will be much higher with Admanage.

Depending on your budget and the type of targeting that you require, an account 
executive will help you meet your goals and pricing.



We’re Here to Help!
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Sales Manager: <Name>
Email: <Email>

US Sales Office:
Admanage SA
16350 Bake Parkway Suite #100 Irvine, Ca 92618.
Tel:  (866) 984-6278
Fax: (949) 271-5367

Canada Office: 
1270-1188 Georgia Street West, Vancouver, BC V6E 4A2, Canada
Tel:  (604) 683-5598
Fax: (604) 683-6013

Costa Rica Office:
P.O. Box: 10881-10101, Ofibodegas Capri, Office#3
Guachipelin Escazu San Jose, Costa Rica 
Tel: (800) 309-3564
Fax: 011 506 2201 5202
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